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Outreach activities of the Max Planck Institute for Chemistry  

As a publicly funded research organization, the Max Planck Society places significant 
emphasis on communicating its research topics and disseminating knowledge to society at 
large. To achieve this goal, it operates a central communications office dedicated to 
engaging with various target groups, including media representatives, educators, students, 
and the general public. One notable initiative is the publication of a free, prestigious research 
magazine available in both German and English. 

Aligned with the Max Planck Society's overarching communication strategy, the Max Planck 
Institute for Chemistry actively collaborates with its peers and maintains ongoing dialogue. 
The institute's outreach efforts are integrated into the broader framework of the society's 84 
institutes, collectively enhancing the outreach activities of the Max Planck Society. 

A summary of the MPIC outreach activities in the reporting period 2021-2023 is available on 
page 102 in the Scientific Report. Below are examples highlighting some of the central 
communication activities undertaken by our institute. 

  

https://www.mpg.de/mpresearch
https://www.mpg.de/mpresearch
https://www.mpic.de/5503594/mpic_scientificreport_2023_web_20240119.pdf
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Regular outreach activities 

Our MPIC newsletter, established in 2013, is published four times a year and reports in 
German and English on current developments at the institute. In the form of short reports, it 
informs about the latest scientific findings, research campaigns, and most important events 
such as conferences, workshops, and meetings. 

The newsletter is aimed at employees, MPIC alumni, and all those interested in Earth System 
research. In addition, it is being sent to individual journalists, politicians, and other interested 
individuals. The newsletter is available at the website: 
https://www.mpic.de/3538513/MPIC_Newsletter 

  

https://www.mpic.de/3538513/MPIC_Newsletter
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Social media 

Through our social media channels LinkedIn, X, Facebook, Instagram, and YouTube, we 
disseminate information on various topics such as: 

• New research findings and publications 
• Research campaigns 
• Prizes and awards earned by institute members 
• The projects and initiatives undertaken by our employees 

Due to the dynamic nature of social media channels, particularly with the increasing 
prominence of LinkedIn as a vital platform for professionals, we are prioritizing our efforts on 
this channel and reduce them on X. Facebook is mainly used for the German audiences, 
while Instagram proves to be a fitting platform for generating interest in our research through 
attractive images, such as those from our research campaigns. 

Since the start of our respective channels, we have published a total of 26 posts on LinkedIn, 
40 Videos on Youtube, approximately 900 posts on Facebook, 351 posts on Instagram. 

The Social Media channels of the Max Planck Society also feature selected stories, posts, or 
reports for wider dissemination.  

 
LinkedIn 

 
 
 
 
 

  

https://de.linkedin.com/company/max-planck-institut-fuer-chemie
https://twitter.com/MaxPlanckChem
https://www.facebook.com/MPIC.Mainz/
https://www.instagram.com/maxplanckinstituteforchemistry/
https://www.youtube.com/@mpichemie/videos
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YouTube 
 
YouTube serves as an excellent platform for engaging with younger audiences, STEM 
students, and individuals interested in science. In addition to featuring videos on research 
campaigns and specific projects, we have developed several video series in-house to cater to 
our audience's interests. These include MPIC Talks and the special series Women in Science 
and Workplace ATTO, which showcase testimonials from institute members. Currently, we 
are in the process of developing a new series tentatively titled Impressions of Germany. The 
aim is to provide interesting and important information for Internationals who are interested 
or about to start a position at the MPIC. 

The videos are being produced in-house, incorporating testimonials from institute members 
to ensure authenticity. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

https://www.youtube.com/@mpichemie/videos
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Facebook 
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Mainzer Wissenschaftsallianz 

As an active member of the Mainzer Wissenschaftsallianz (Mainz Research Alliance), which 
is dedicated to enhancing Mainz's status as a hub for scientific activities, the institute 
participates in various formats such as Meenzer Science Schoppe (Science in a pub) and the 
video format Mainzer Science Sofa. Another prominent event in which the young MPIC 
researchers annually showcase a selected research topic in an interactive way is the Mainz 
Science Market. This science festival, located in the center of Mainz, has taken place 
annually since 2011 on a weekend and attracts thousands of people. In 2023, our booth 
showcased the virtual ATTO research camp in the Amazon rainforest, allowing visitors to 
experience the environment remotely. Additionally, we featured an interactive activity called 
"Riechbar," where people could identify various volatile organic compounds by smell. 

Due to the Covid-19 pandemic, no festival took place in the years 2020 and 2022. However, a 
successful online event was organized in 2021: 2000 Mainzer Science Boxes containing 19 
small research experiments for kids were distributed. We participate with the topic of air 
pollution.  

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

https://www.wissenschaftsallianz-mainz.de/en/
https://www.wissenschaftsallianz-mainz.de/en/wissenschaftsmarkt/2021/wissenschaftliches-experiment-was-schwebt-so-alles-in-der-luft
https://www.wissenschaftsallianz-mainz.de/en/wissenschaftsmarkt/2021/wissenschaftliches-experiment-was-schwebt-so-alles-in-der-luft
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Meenzer Science Schoppe. 

Mainz Science Market in 2019. 
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Outreach activities for schools 
The Max Planck Society addresses teachers and students with a specific portal which offers 
current, informative and exciting information for schools. Max-Wissen (Max knowledge) 
provides e. g. educational material for schools as the GEOMAX magazines. Free downloads 
on www.max-wissen.de. 
 
In recent years the institute highlighted two research topics in the Max magazines:  

• Measurement from space – on the trail of the air pollutant NO2. 
• Smoke over the rainforest – how fires in the Amazon region contribute to climate 

change. 

  

https://www.max-wissen.de/max-hefte/techmax-32-stickstoffoxide/
https://www.max-wissen.de/max-hefte/geomax-24-amazonas/
https://www.max-wissen.de/max-hefte/geomax-24-amazonas/
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Open day 2023 

Approximately every three years, the institute opens its doors to the general public. On July 
9th, 2023, we collaborated with the neighboring Max Planck Institute for Polymer Research to 
host an open day event. 

At MPIC alone, over 1300 guests, primarily families from Mainz and its surrounding areas, 
were captivated by 17 hands-on research stations and a multitude of activities tailored for 
children. 

https://www.mpic.de/5393558/tdot_programm_asp02_20030707_rz_web.pdf 

 

  

https://www.mpic.de/5393558/tdot_programm_asp02_20030707_rz_web.pdf
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Institute visits, internships, Girls Days 

Starting in 2023, MPIC resumed inviting and hosting various visitor groups and offering 
internships to secondary school students. Additionally, the institute actively engages in 
nationwide events such as Girls'Day, aimed at encouraging young girls to pursue careers in 
science and technology. 

 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 

 

 

 
 
 
 
 
 
 

Forster summer school in 2022. 

Visitor group from a Pakistan university, 2022. 

Group of students from the Kürfürstliches 
Gymnasium Mainz visiting in 2023. 

 

 

 

 

  

Girls´Day 2023.  



11 
 

Selected outreach activities 

In 2023, the Max Planck Society marked its 75th anniversary with a series of events aimed at 
engaging the public. Among these was an exhibition titled Pioneers of Science, showcasing 
Nobel Laureates associated with the Max Planck Society, including Paul J. Crutzen, a former 
director of the institute, renowned for his research on ozone layer depletion. MPIC made 
significant contributions to this exhibition. 

The exhibition, which includes the segment developed with the MPIC's contribution, is 
available online as a traveling exhibition at The Power of Knowledge. 

The anniversary celebrations featured extensive social media campaigns and a festive 
exhibition on the market square in Göttingen, the birthplace of the MPG. At our booth, 
attendees could virtually experience the ATTO research camp in the Amazon rainforest. 
Furthermore, we shared several stories on social media platforms to further engage with the 
audience. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Festive exhibition in Göttingen 2023. 

https://www.nobel.mpg.de/en/the-power-of-knowledge
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MPIC video on the occasion of the 75th anniversary on the Max Planck Society. 
https://www.instagram.com/p/CpPW152rEJE/  

Re-enacted historical picture of the MPIC´s 
former director, Heinrich Wänke (l.), on the 
occasion oft he 75th anniversary of the Max 
Planck Society. 

https://www.instagram.com/p/CpPW152rEJE/

